
Digital Gyaan
AN INITIATIVE TO SPREAD DIGITAL LITERACY THROUGH

COMMUNITY RADIOS

OCTOBER 2020

Implemented by:



DIGITAL GYAAN

The Need

The inexpensive availability of data has led to a sudden explosion of digital

users, without an actual understanding of the space, its nature and

dimensions. In India, especially in the non-metros, people usually get

introduced to the world of digital through social media platforms. India has

the second largest number of Internet users, with 50% of the country’s

population estimated to have Internet access. India is the largest user base

for Facebook and WhatsApp. These numbers are clear indicators of the

penetration and use of the digital space in India. 

While a large section of educated, Internet-savvy people are also not aware

of concepts such as Digital Literacy and its components, people of Tier 2

and 3 cities as well as rural areas in India are very far away from

understanding Internet and its various facets. They do not know that if they

upload a picture of themselves and share it publicly, it is not just available

on Facebook, but anyone anywhere on the Internet can access it and use it

for various purposes. Lack of knowledge of the digital space can pose a

serious threat to a user’s well-being. Moreover, while many of them have

jumped on to the digital world through social media, do not understand how

everything in this space is connected and how one’s digital activities and

actions are not only long-lasting but can have an impact on the real world

as well. There is an urgent need to decode the components of the digital

space for people, especially to those who are generally bereft of

information on the dangers of this space, that is, people in rural and tribal

areas of the country. 

In order to build an understanding of the same and to spread awareness

among people, Facebook supported Seeking Modern Applications for Real

Transformation (SMART) to undertake a project on training community radio

stations on Digital Media Literacy (DML). The focus was on CR stations

working in rural and tribal areas of the country, so that their communities

can get a better understanding of the digital space and enable them to

develop a critical thinking process about the same.



Community radio is a hyper local media tool that is inclusive, participative

and accessible. Run and managed by the community, it understands the

sensitivities, local practices and existing behaviour. CR stations manage

their own communities’ expectations and build a culturally appropriate

communication strategy based on their own experience as well as that of

their community that they serve. As a medium, it speaks to you as an

individual, yet its messaging is centered in the concerns of the community.

Its two-pronged approach enables an individual action towards the

collective goal, as well as sets the community’s interest as an individual’s

goal. 

Community Radio has the ability to not only tailor its programming to the

needs of the local community it serves, but also communicate clearly,

consistently and effectively in a language/dialect that is best understood by

its community. Community Radio is different from any news and current

affairs media as it is not permitted to broadcast news. It is best understood

in India, as a tool for accelerating development and influencing behaviour.

Seeking Modern Applications for Real Transformation (SMART) has been

working with vulnerable communities, with a focus on women, since 1997.

Committed to creating awareness and empowering communities to speak up

and stand up for their rights and entitlements. It uses new and traditional

communication technologies to help create a more just social and economic

order with a mission to eradicate poverty through gender equality, improved

family health, protection of the environment and promotion of democratic

participation of minorities.  

SMART is on various committees of the Government of India that advice on

the growth and potential of Community Radio. It has worked with: Niti

Aayog, MoWCD, MoHFW, MIB, UNICEF, UNESCO, Gates Foundation and

others. SMART has trained several community reporters across the country,

and helped organisations set up CR stations. It has hosted capacity building

workshops for over 200 stations in India.

Community Radio
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With Facebook's support, SMART had previously conducted a physical

workshop on February 14, 2020 with over 30 community radio stations from

rural and tribal areas of the country, sensitising them about various aspects

of Digital Literacy, as detailed in Facebook's We Think Digital (WTD) modules.

The participating stations of the workshop conducted in New Delhi had to

thereafter produce 4-6 programs each, sensitising their communities about

the digital world and enabling them to develop critical thinking as digital

citizens. However, with the outbreak of COVID-19 soon after, the entire focus

of all community radio stations shifted to COVID programming and ensuring

their community's safety and security during the time of the pandemic. 

With everyone confined to their homes during the lockdown, the number of

internet users in India increased significantly as the digital medium became

the prime source of maintaining contact with the rest of the world, as well as

one's near and dear ones. The lockdown forced people to use online

facilities for communication, banking, shopping, meetings and more. This

further increased the need to educate communities on the potential and

problems of the digital space. It became imperative for community

broadcasters to talk about the risks and responsibilities that users need to be

aware of. Given the increased online engagement of people during the

lockdown, SMART decided to revisit the project.

The stations who had attended the February workshop were contacted again

in July and apprised of resuming the project, along with the deliverables and

timelines.

 

SMART conducted webinars to train the participating stations through the

updated modules of Facebook's WTD program, downloaded from the

resource section of the WTD website. The curriculum, exercises and activities

conducted with the participants were all in accordance to the WTD modules.

Concepts such as Digital Footprint, Digital Identity, Digital Citizenship,

Digital Rights & Responsibilities, Protecting your Digital Identity, Practicing

Positive Online Engagement, Communicating Respectfully and so on were all

explained through the WTD presentations. 

Revisiting the WTD Modules
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https://wethinkdigital.fb.com/resources/


Approach
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SMART conducted a series of 3 webinars from July 22 - 27 with

representatives of 35 CR stations spread across India. Spanning over 11

hours, these webinars demystified and deconstructed concepts such as

digital footprint, digital identity and reputation, digital citizenship, privacy,

positive online engagement and digital safety and security, among other

aspects. Using We think Digital and its updated content, SMART decoded

the digital jargon.

In a bid to make the sessions more engaging and offering a deeper insight

into the digital world, SMART also brought on board two experts working in

the field of digital literacy. The webinars were quite intensive with equal

participation from the stations through the various exercises and activities

listed in the WTD modules. 

Post the webinars, SMART developed 9 scripts on Digital Media Literacy, in

accordance to the WTD module, and shared them with the participating

stations. The scripts were made in both English and Hindi, and each station

was told to broadcast a minimum of 5 programs, in their local dialect.
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Getting information and news was cited as the highest reason for use of

internet, followed by ‘for sending emails’ and ‘banking’. The participants

cited ‘for keeping in touch with family and friends’ and ‘sharing photographs

or videos’ as the third most important reason for using the internet. The

conversation continued to the concept of Digital Citizenship and its various

aspects, with a particular focus on Digital Rights and Digital

Responsibilities. 

The participating stations said this was the first time they were introduced

to these concepts and found them to be very useful and viable topics for

communicating to their respective communities. The idea of being a digital

citizen, empowered with rights and entrusted with responsibilities, popularly

resonated as an ideal choice for radio programming among the stations.

They also had many questions regarding these concepts and discussed them

at length with the SMART team.

Webinar 1

The first webinar, held on July 22, focused on a basic understanding of

Internet and the digital space, as well as with introduction of concepts such

as digital footprint and digital identity. The participants also participated in

a poll where we asked them to highlight the purposes for which they use the

internet.



Rohan Vyavaharkar, Director of Marketing and Communications at Omidyar

Network India, spoke to the participants at the second webinar, held on July

24, simplifying some aspects of the digital space. Specifically emphasising

on the need to build an understanding of the digital world and the need to

change our digital behaviour, he said, “Behaviour change is about

awareness, attitude and action. To bring out behavioural changes towards

digital privacy, community radios have to track and increase the awareness

levels in the communities. They also have to work in changing the attitude of

people towards the usage of internet.”

The participating CRs then engaged in conversation regarding various

aspects of protecting your digital identity, including discussions on trolls,

scammers, predators and cyberbullies. The participants also undertook an

exercise where they responded to various cybersecurity scenarios and how

they’ll respond to it. They also huddled into smaller groups and discussed

ideas for programming and made group-wise presentations on the same

after a 15-minute discussion.

Webinar 2
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Rohan Vyavaharkar, Omidyar Network India



Post her address, the participants were apprised on various elements of

positive online engagement. Discussions were also held on some of the

previously covered topics, followed by various themes on which the stations

can make programs and suggested treatments for programs to sensitise

their communities on the digital space. With a consensus of the stations, the

program series was named ‘Digital Gyaan’.

The stations appreciated the training sessions. Ms Shamantha from Radio

Sarathi Jhalak said the sessions were practical and result oriented. Mr

Bhaskar Bhuyan from Radio Brahmaputra called the webinars interactive and

engaging.

Webinar 3
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Dr Sarayu Natarajan, Aapti Institute

Dr Sarayu Natarajan, Founder of

Aapti Institute, a research institution

working in the field of tech and

society, demystified intricacies of

digital privacy to the participating

stations and spoke about its

importance in the third webinar,

which was held on July 27. “When a

company takes your data without

your permission or knowledge, your

autonomy over your life is

compromised. Does this loss of

autonomy mean you have been

wronged? These are the questions

we need to think about,” she said

while speaking to the stations.



Internet and Digital Space

Digital Identity, Footprint and Reputation

Protecting your Digital Identity

Digital Citizenship

Digital Citizenship and Rights & Responsibility

Privacy

Positive Online Engagement

Cyber Security

Do's and Dont's

Finally 30 participating CR stations produced and broadcast between 5-9

episodes of 15 minutes each on the following aspects of Digital Literacy:
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Output

Vagad Radio, Rajasthan

Kumaon Vani, Uttarakhand



Maria from Rameswaram Island of Tamil Nadu’s Ramanathapuram district

heard the programs through the community radio station Kadal Osai. “An

eye-opener show, I never used internet with so much caution earlier. I used

to accept everyone's request, look for answers in anonymous websites, never

disabled cookies. I used to wonder why I get so many ads and messages

from unregistered platforms. Now I understand. Thank you,” she said.
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Testimonials

The stations have informed that the programs have been very well-received

by members of their communities.

Nirja Kumar from Gopalganj, Bihar who heard the programs broadcast by

Radio Varsha, said, “We run a computer centre and all our work happens

online but we were not aware of these aspects of the digital world. This

information has been very useful for us.”

Mahip Chandra from Supi village of Uttarakhand’s Nainital district heard the

program on Kumaon Vani community radio station and appreciated the

series. “I had a habit of never logging out from my social media and email

accounts after using them. Now I understand the importance of logging out

to maintain your online safety and will do so,” he said.

18-year-old Vedant from Sirohi, Rajasthan tuned in to Radio Madhuban's

program on Digital Gyaan and said, "I always tag my friends in photos on

Facebook. Its a small thing but we don't think what others looking at the

picture will think about the people in the picture. I should not be ignorant

towards the consequences as it reaches many people on internet. I will not

do this again. I have seen how a photo goes viral. This program has taught

me to be more mindful. I liked the song too and tried to sing at home."

After listening to Radio Hirakhand's program, 46-year-old Surya Panigrahi

from Odisha's Sambalpur district said, "It really sensitised me and my family

in an effective manner. We now know of what we should be careful about

while using various digital platforms, especially social media. Thank you for

making us realise the mistakes we have committed so far in the digital

space. We spend most of our time on the digital world but now we feel we

know and understand it."
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Project At A Glance

A few radio stations also

found mention in local

newspapers for running

this series and making

their communities

digitally empowered.

Number of CR Stations

Number of States

Languages & Dialects

Estimated Population Reach

Estimated Listenership

Total no. of Community

Responses

30

14

13

1.5 cr

55 lakh

~1300
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List of Participating Stations

Station Name State

Apna Radio Haryana

Diamond Radio Manipur

Hamar Radio Chhattisgarh

Janvani Kerala

Kadal Osai Tamil Nadu

Kumaon Vani Uttarakhand

Mandakini Ki Awaaz Uttarakhand

Panzarwani Maharashtra

Radio Active Bhagalpur Bihar

Radio Aravali Haryana

Radio Brahmaputra Assam

Radio Hirakhand Odisha

Radio Jagriti Jharkhand

Radio Kissan Odisha

Radio Kotagiri Tamil Nadu

Radio Loudspeaker Uttar Pradesh

Radio Madhuban Rajasthan

Radio Mattoli Kerala

Radio Mayur Bihar

Radio Mewat Haryana
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List of Participating Stations

Station Name State

Radio Muskan Odisha

Radio Risarch Bihar

Radio Sadhana Maharashtra

Radio Swayamshakti Odisha

Radio Varsha Bihar

Sarathi Jhalak Karnataka

Swaranant Radio Maharashtra

Vagad Radio Rajasthan

Waqt Ki Awaaz Uttar Pradesh


