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The Radio Festival (TRF) was founded 
by Archana Kapoor, a community 
broadcaster, and a team of radio 
enthusiasts who felt the need to bring 
back radio centerstage. In this crowded 
space and clamour for the visual, 
somewhere the sounds were getting 
lost. We have all kinds of festival- music 
festivals, literature festivals, dance 
festivals- but not a single Radio Festival 
in India. With over 400 community 
radio stations, 380 private FM stations 
and 800 AIR stations, there was a need 
to celebrate Radio!

For aficionados of radio and sound, The 
Radio Festival is a much awaited and an 
unmissable experience. The audience 
listen to prominent RJs, litterateurs, 
musicians and theatrists showcase 
their talent and perspective on life at 
large. Ordinary people come here for 
reasons of nostalgia. A fun filled event 
of humour, music and audio plays 
woven around contemporary issues like 
climate change, gender, storytelling, 
sports, war and peace. TRF is also an 
occasion to look ahead at the future of 
the radio sector and how technology is 
impacting its reach and quality. 

With India assuming presidency at 
the G20, the 6th edition of The Radio 
Festival- The Wave Forward will 
deliberate on the action points and 
agenda of G20. Hosted in collaboration 

with the G20 Secretariat this edition 
is  supported by the Ministry of 
Information and Broadcasting, Prasar 
Bharati, UNESCO, UNICEF and CEMCA.

TRF has always had private radio 
channels- Red FM, Big FM, Fever 104, 
Radio Nasha, Radio One, Radio Mirchi, 
Radio City, My FM, Ishq FM and more.

Like access to radio, this event is a free 
for all and an open day-long event, 
sometimes even two days! TRF, features 
a host of attractions like thematic 
plenaries and panel discussions, 
dialogues, audio installations and 
exhibitions. Along the sidelines of TRF, 
the organizers host workshops and 
master classes on creating content 
and voice modulation. Communicating 
the sustainable development goals, 
addressing gender-based violence, 
understanding digital media literacy, 
health communications, TRF explores 
new ideas to use radio as a powerful 
tool for connecting with the masses.

About The 
Radio Festival
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Mr Hezekiel Dlamini, 
Officer-in-Charge, UNESCO New Delhi

Radio’s contribution in promoting 
peace and understanding in societies 
around the world is invaluable. With its 
unique ability to reach wider audiences 
to share ideas and information, radio 
is a vital tool in fostering intercultural 
dialogues, ensuring plurality, and 
instilling camaraderie.

Whether by providing a platform for 
diverse voices and perspectives, 
or by providing access to accurate 
and reliable information, radio helps 
to create the conditions that are 
necessary for peaceful societies to 
thrive. This is one of the several reasons 
why this year UNESCO decided to 
celebrate the World Radio Day under 

the theme of “Radio and Peace”.
World Radio Day is an International 
Day proclaimed by UNESCO and 
acclaimed by the UN General Assembly. 
This day, celebrated globally on 13 
February, is also the occasion to 
bring together policymakers and 
broadcasters to enhance networking, 
favorable regulations and international 
cooperation.

Last few editions of The Radio Festival 
have celebrated resilience of this 
significant medium, even in the wake 
of a global pandemic, the trust it has 
established among its listeners and 
its uniquely diverse nature. Now in its 
sixth edition, the event has created 

Radio and Peace : 
A Message from UNESCO
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its own identity, a collaboration we 
dearly cherish. It provides a remarkable 
opportunity for public, private and 
community radio practitioners to 
celebrate their work and learn from 
each other. 

UNESCO firmly believes in media 
plurality and supports the community 
radio movement in India. By 
broadcasting in local languages, radio 
stations can effectively raise key 
questions in the peace process and 
deliver crucial information to those who 
need it the most.

Over the years, radio has also 
established a systematic way of 
teaching over the airwaves by 
broadcasting educational and 

informative content to raise awareness 
about social and cultural issues. On 
this day, UNESCO calls on everyone 
– listeners, radio broadcasters and 
audiovisual professionals – not only to 
celebrate radio’s potential, but also, and 
especially, to make greater use of radio 
as a unique instrument of peace.
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Radio and SDGs
Archana Kapoor, Founder-Director, SMART 

I would begin by telling you a story. In 
2018, SMART, brought out a publication, 
‘Communicating the Sustainable 
Development Goals: A toolkit for 
community radios’. After an intensive 
workshop on building content of the 
SDGs, with around 90 community radio 
stations we visited a few of the CRS. 
During one of our visits and interactions 

with the community members, we 
realised the power of local radios to 
mobilise community action. A regular 
listener of the community radio, an auto 
driver, told us that he had been listening 
to a series of programmes on water 
conservation and sanitation, where 
the RJ would repeatedly say that little 
actions could make a major difference. 
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While ferrying passengers to different 
parts of the city this auto driver, 
spurred by the RJ’s exhortation, began 
to click photos of pipe leakage – be it a 
water pipe or a sewage pipe. He used 
to click a picture and then WhatsApp 
it to the radio station with a little audio 
message about the location and the 
issue. The station would then promptly 
call the municipal corporation and insist 
on the need for urgent action. They also 
started announcing the name of the 
listener and giving details of where the 
leak was. Soon enough the municipal 
corporation started responding and 
action was taken. This became a 
routine where more and more people 
joined in this community action and 
in a matter of 6-8 months the results 
started showing. This collective and 
participative approach helped even 
revive some of the old forgotten water 
bodies. A proactive citizenry, media 
and government agencies all worked 
together to achieve the targets of 
Goal 6 of the SDG- Clean Water and 
Sanitation.

Community Radios are a powerful tool 
for community engagement. Limited 
by the power of the transmitter, they 
cater to targeted populations in specific 
geographies with a population of 
250,000 -500,000. Thus, they are the 
most appropriate medium to mobilise 
people to work towards meeting 
the 2030 agenda. Research-based 
evidence bears testimony to the fact 

that community-driven approaches 
have a sustainable impact as they 
empower local communities and 
promote citizen-centric action. Hence, 
to propel the agenda of SDGs it is 
important to engage with citizens and 
organizations that work on the ground.
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However, the biggest challenge of the 
SDGs, as I see it, is the involvement of 
the community. Though there is a long 
‘to do’ list for governments the most 
important aspect ‘people’ somehow is 
missing. Thus what we as community 
radios can do is:

1. Demystify the 17 Goals and the 
targets in as many languages as 
possible in India. We can localise and 
contextualise the goals and link them 
to the aspirations and needs of the 
communities including households, 
families and individuals. For example - a 
water crisis in Chennai should elicit a 
desire to fight the crises?

2. Breach the Silos and break the walls 
between government, multinational 
bodies, businesses, and civil society to 
successfully meet the vision.

3. Sensitise local bodies like Panchayats 
to the SDGs. The local government 
institutions are important stakeholders 
as they have the power to influence 
public opinion.

4. Strengthen the linkages between 
the Goals and set short-term goals. 
The SDGs are interconnected and 
interwoven. One cannot have any 
hunger if you still have poverty, one 
cannot have good health if one does 
not have access to clean water or 
sanitation. Again how can one have an 
assured livelihood if one is not disaster 
resilient and so on. Thus, a holistic 
approach towards development is the 
only answer.

5. Address the asymmetry of 
information to reduce disparities, 
discrimination and gender bias. 
Equal opportunities and a gendered 
perspective for economic gains will 
have to be an integral part of each goal 
for equity, equality and access.

6. The government of India has 
launched several schemes that are 
aligned to various SDG goals. Swachch 
Bharat, Beti Bachao Beti Padhao, Janani 
Suraksha Yojna, Pradhan Mantri Jan 
Arogya Yojna, Poshan Abhiyan, Mudra 
Bank, Pradhan Mantri Awas Yojna, 
crop insurance and hundreds of other 
schemes all aligned to 169 SDG targets. 
What is critical here is that these 
schemes reach the targeted population. 
Community radios can make this 
happen.
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7. Introduce the SDGs in all the 
programming content, they are 
linked to every activity and aspect 
of our daily lives. Encourage people 
to read about them, quiz people in 
competitive exams, and give incentives 
to corporates for aligning their policies 
with the goals.

8. Facilitate more discussions, 
conversations, debates and campaigns 
to make SDGs a part of our vocabulary. 
Make an effort to align actions that we 
take as a community to SDG Goals. 
With less than 3000 days left to meet 
the targets, effort should be to focus 
on health, gender, climate action and 
poverty alleviation.

9. As the future belongs to the youth, 
more and more young people need to 
be a part of this process.

10. Take responsibility for the success 
of SDGs as they are linked to our 
stories and our challenges in achieving 
our dreams. We need to own them, 
believe in them and become an equal 
stakeholder, because it is in our interest 
that we achieve these goals. We cannot 
delay any further -the work needs to 
begin now!
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Radio and Climate Change
Mahima Sen, Programme Associate

Climate change refers to long-term 
shifts in temperature and weather 
patterns. It has emerged as one of the 
most significant security concerns of 
recent times. It does not affect humans 
alone but every living species on the 
planet. One of the most pressing 
issues of climate change is habitat loss 
which ultimately results in decreased 
biodiversity across ecosystems. Loss 
of biodiversity creates a ripple effect 
in the environment which ultimately 
harms the existence of human beings. 
Climate change is said to be the 
biggest threat to humanity today and 
poses a substantial danger to all life 
forms on earth. 

The Former Secretary-General of the 
United Nations, Ban Ki-moon remarked 
that extreme weather events including 

dry spells and coastal inundation are 
likely to be more potent causes of 
conflicts and humanitarian disasters in 
the coming days, having repercussions 
much more severe than a war. Dynamic 
climate change events such as a rise 
in the earth’s average temperature, 
receding levels of polar ice cover, an 
increase in the sea level, brackish water, 
and heavy rainfall causing landslides 
and floods are threatening the lives of 
millions of living species. The impacts of 
climate change on different sectors are 
not equal but interrelated. According to 
the IPCC Assessment Report of 2021, 
“multiple climate hazards will occur 
simultaneously, and multiple climatic 
and non-climatic risks will interact, 
resulting in compounding overall risk 
and risks cascading across sectors and 
regions.”
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Radio as a medium of instruction 
has a rich history. Radio helps in the 
on-time transmission of information 
that can aid public association and 
engagement percolating across 
borders. The use of local language 
complements the efficacy of the 
medium for information diffusion which 
ensures a more active participation 
of ordinary people. The importance 
of radio for raising awareness about 
the issues of climate change and its 
consequences is immense. Community 
radios are considered an essential 
and far-reaching tool to disseminate 
information and knowledge. It serves as 
a chief medium for conveying climate 
change to rural communities. As a 
medium that keeps the community at 
its centres, knowledge empowerment 

is its central function. It can bring 
revolutionising changes among the 
masses and radio stands out to be 
the basic tool to impart knowledge 
empowerment among the masses.  

Despite ongoing research and large 
scale availability of information, 
the ways and means to adapt to 
climate change at the grass-root 
level are extremely crippled and 
scattered.  Radio being a two-way 
communication ensures a more people 
centric paradigm of information and 
knowledge transfer. Seeking Modern 
Applications for Real Transformations 
(SMART) uses new and traditional 
communication technologies to create 
a just society. SMART in collaboration 
with UNICEF proposed to engage with 
the youth (18-25 years of age) through 
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10 Community Radios operating in 
climate-vulnerable zones of Andhra 
Pradesh, Assam, Gujarat, Odisha, 
Maharashtra and Pondicherry (6 states) 
as a pilot, to promote climate literacy 
and demystify complex concepts in 
a scientific yet simple and engaging 
manner. The project aimed to make 
the communities self- reliant by 
being responsible decision- makers 
regarding actions that may affect 
the environment. Various community 
engagement activities were conducted 
such as open-mic events, flash mobs 
of songs and dance, quiz, debate and 
poster making. 48 community activities 
and 51 game plays were conducted as 

part of the project. 

Being a viable source of information, 
radio stations across the globe have 
taken up a number of programs that 
seeks to demystify complex climate 
concepts, the underlying causes and 
its impacts on the various sectors. 
As per a recent report in The Hindu, 
radio reaches 99 percent of Indian 
population where rural people 
constitute the majority, who rely on 
radio for availability of information. 
Radio is effective in improving the 
sharing of agricultural information to 
farming communities. It provides a 
platform where specialists and experts 
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from various fields share valuable 
information to make people aware 
of climate change and the need for 
climate action. The idea behind ‘every 
step matters’ or ‘every action counts’ 
has been successful  to a great extent 
in building up a positive participation 
from communities.  A number of 
environmental protection initiatives and 
eco development projects have been 
organized to encourage listeners to 
adopt an environment- friendly lifestyle. 
Water conservation, reduced plastic 
wastes, investment in energy efficient 
appliances, switching to eco-friendly 
products and  clean up drive activities 
of beaches, playgrounds and various 
other campaigns have made people 
conscious of the need to protect the 
environment.
 
The regions which are most exposed 
and susceptible to extreme weather 
events such as hurricanes, floods, rely 

on radio for information and assistance. 
Radio has played a significant role in 
curtailing dispel of myths and rumours. 
Information for the communities such 
as updates of recent weather events, 
evacuation warnings and distress relief 
measures are provided by the radio. The 
degree of effectiveness of radio can 
be experienced at all levels including 
the grass-root levels, ensuring an all 
inclusive rural-urban development. 
Community radio acts as a channel for 
information and knowledge transfer for 
communities, civil societies, NGOs and 
citizens, to work in collaboration and to 
promote community development and 
wellbeing.
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Radio and Gender 
Based Violence
Astha Singh, Programme Manager

I remember the tiny radio set as it sat 
on the shelf along with the spices in 
our family’s kitchen. It’s as if it provided 
the background score to the memories 
I have of my mother cooking in our 
family home. Every afternoon and 
evening, she would tune in to her 
favourite radio channel, and the music 
would lend itself into the rhythm of her 
cooking, chopping and cleaning. My 
sister and I, would watch this spectacle 
day-in-and-day-out, mere spectators 
of perhaps a ritual practiced by millions 
of mothers across the country. All of us 
listening into the same song.

Today, however things have changed. 
The radio has been replaced by the 
smart phone and headphones have 
turned listening from a community 
affair to a deeply personal and 
individual experience. However, the 
power of radio as a tool of social 
change cannot be diminished or 
contested. It still remains a platform 
for many communities to voice their 
opinions. And it is Community Radios 
that are fighting to keep the collective 
use of the radio alive, and through it 
hoping to bring meaningful and far-
reaching social change.

The community radio stations (CRS) 
provide a platform for the unheard 
voices and are the third tier in 
the hierarchy of radio after public 
broadcasters and private-commercial 
radio stations. CRS are the only ones 
that give ownership to the people 
and bring in the listeners as equal 
and active stakeholders. They have 
become an essential tool in the fight 
against information asymmetry 
and are democratising access to 
information across the country in a 
variety of languages and dialects. 
CRS operate in a defined geography, 
of about twenty-five kilometres, and 
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such as gender inequality and abuse. 
Through the project we aim to build 
a safe space for women, and nurture 
their agency through the involvement 
of the different stakeholders in the 
community.

The stations use a variety of 
approaches to work within the 
community to counter violence against 
women. The radio stations follow three 
strategic interventions: broadcasting, 

focus on local issues, and provide last 
mile coverage through community 
centric programming. Local reporters 
who emerge from within these 
communities, are at the forefront of the 
fight against persistent social evils such 
as malnutrition, domestic violence to 
name a few.

The reporters and stations, have 
worked tirelessly to earn the trust 
of their communities and build their 

narrowcasting and outreach activities 
with the women’s groups, men and 
young boys. These offer three varying 
touch points with the community 
ranging from low to high touch. 
Narrowcasting, which involves small 
listener groups, is the most effective. 
The listening is followed by a discussion, 
where the reporters create safe spaces 
for women and girls, and give them 
the freedom to talk and share their 
experiences.  Through conversations 

credibility through accountable 
verifiable content.

I lead the vertical on ‘Gender Based 
Violence’ and run a program called 
‘Hinsa ko No’, which uses the power of 
community radio to challenge and fight 
the repressive, parochial structures that 
enable violence against women. We 
help write and conceptualise episodes 
that educate and sensitise women, 
men and boys to the social evils 
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they develop a deeper understanding 
of violence and together discuss ways 
of combating it as a group and not as 
an individual’s lone battle. The entire 
process helps permeate the community 
with a vocabulary of rights and enable 
women to question violence rather than 
just accept it as the norm.

Over the last 3 years, more than four 
hundred cases of gender-based 
violence have been registered with 
radio stations. The stations become a 
medium of interaction with the local 
and state authorities – the stories 
they collect become a way for many 
to understand the realities of GBV. 

Stations curate expertise and train 
lawyers, police officers, front-line 
workers and others who play an 
important role in addressing the issues 
of the community.

I have travelled to 13 states, and I now 
carry the pain and successes of this 
project within me. I’d like to end with 
one story, one that illustrates the power 
of radio.

Everyone knew about the ongoing 
domestic violence in one of the houses 
in the village. After a narrowcast session 
and a very intensive discussion, one of 
the listeners felt empowered to take 
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action.  She mobilised the group to 
visit that particular house to help her 
neighbour, a mother of four, who was 
being  abused by her husband and 
father in-law for months. She quietly 
slipped in a mobile phone along with 
the helpline number 181. Simultaneously 
, they went to the radio station and 
shared the information with the staff, 
requesting them to intervene. The 
woman in the abusive relationship 
waited for the right moment to call. 
One evening, when she was locked in 
a room by her husband, she used the 
mobile phone, to call the helpline. In no 
time, they came to her rescue and sent 
her to the safety of her parent’s home. 
This would not have been possible for 

her had she not got support from the 
women’s collective who helped her. 
She knew that she was not alone. The 
station staff supported her in every way 
possible. Today she has registered a 
case against her in- laws. Not wanting 
to be a burden on her parents, she 
accessed the facilities of the shelter 
home.  The radio played a stellar role in 
the recuse of the lady and in providing 
her dignity.

This is just one of the many stories of 
change, or courage and of the power 
of information, which was so far being 
deprived from those who needed it the 
most. 
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Radio and Digital Rights
Saloni Singh, Programme Associate 

Digital connectivity has zoomed 
across the country, making it one of 
the most significant developments 
in post-liberalisation India. With an 
ever increasing digital space and the 
services it offers, India has witnessed 
an influx of internet users in the past 
decade. More than 50% households 
now have internet access. According 
to IDC, global investment in digital 
transformation will grow at a compound 
annual rate of 17%, reaching a 
whopping $2.3 trillion by 2023.

From making payments to buying 
clothes, one can avail almost any kind 
of services online. With this growing 
importance of the digital space, it is 
essential that all internet users- be it 
citizens or private and public entities- 
should learn how to navigate this 
evolving space responsibly. A citizen 
centric approach to policy-making and 
navigation with respect to the internet 
world is increasingly being given more 
importance. When the user is kept at 
the centre, their rights automatically 
gain significance and warrant adequate 
protection. 

In this respect, CSOs, organizations 
and governments across the world 
are trying to spread awareness on 

the importance of rights in the digital 
space. Awareness programmes 
in India help in providing correct 
information on public services, 
furthering the goal of improving quality 
of life. Community Radio is one audio 
medium that continues to be widely 
used to disseminate information to 
the masses. With its direct and long-
term connect, a community radio 
understands the issues and needs of its 
respective communities very well. The 
communities also trust and rely on the 
community radio as it is being run by 
people from the community itself. 

Leveraging the power and reach of 
community radio, SMART, supported 
by The German Embassy, partnered 
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with 10 CSO-led community radios 
across the country to spread awareness 
on digital rights of the internet users. 
Through 16 radio programmes and 
various community outreach activities, 
the audience was made aware of the 
existence of human rights online. These 
radio programmes were written in a 
storytelling format where each episode 
introduced characters facing certain 
issues in the digital space. Through 
these stories, listeners were introduced 
to the reality of exercising one’s rights 
in the digital space, just as they can in 
the real world. 

Radio programming, with its flexibility 
of format, is highly interactive and 
conveys information in diverse ways 
and languages to its listeners. This not 
only helps in reaching out to diverse 
communities but also helps in making 
them understand complex themes 
and topics such as digital rights. A 
community radio largely picks up 
experiences of its community members 
and weaves narratives around social 
issues, to increase the relativity factor. 

Along with radio programming, 
community radios work closely with 
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the community by engaging with 
the community through on ground 
activities, including quiz competitions, 
board games and role plays. When 
a group of people sit in an enclosed 
space and listen to the radio program, 
the interactions that follow post this 
activity not only help the community 
understand, retain and imbibe the 
information but also assists the 
producers of the programme - the 
community radio representatives - 
contextualise the issues and develop 
programmes according to the 
needs of the consumers. Through 
direct interaction and exchange of 
experiences, community radio has 
highlighted not only the importance of 
rights online but also the responsibility 
that an internet user has towards fellow 
users. 

Sharing individual stories of fraud, 
unwarranted surveillance and 
infringement of the right to privacy 
and speech, radio has helped in 
de-stigmatizing the fears of the use 
of internet and given the users the 
ability to think critically and analyse 
their actions to ensure their own 
safety online. Connecting roles and 
responsibilities to rights, through these 
stories, is how the community radio 
has been able to spread awareness and 
reiterate the fact that digital rights are 
human rights.
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Radio and Health
Priyanka Garodia, Assistant Programme Manager

In a far-off village of Odisha, in a make 
shift football court, as the ball hit the 
back of the net, the young team jeered 
‘February Dus, Yaad Rakhna Bas’. That is 
the power of a community radio, a low 
input high yield platform that connects 
with the masses. Unlike other forms of 
communication, radio reigns supreme 
in the Bhadrak district of Odisha and 
large parts of the community still 
depend on it for all kinds of information. 
The slogan ‘February Dus, Yaad Rakhna 
Bas’ had been playing on the local radio 
for the last two weeks, and aimed to 
create awareness among the public 
about the dangers of Filariasis - 10th 
February being the day when the health 
department planned the Multi Drug 

Administration, the only recipe for  
preventing filaria. 

Among other benefits, the government 
comes up with several health schemes 
and programmes every year and radio 
plays a massive role in disseminating 
this valuable information among 
the public. The decentralisation and 
contextualisation of information in 
today’s times is a necessity. Often it is 
observed that the masses for which 
most policies are created in India 
remain unaware of them. With part 
of the country suffering from some 
of the most troubling statistics on 
malnourishment, poverty, health and 
gender disparity, all forms of media 
need to come together and deploy 
everything in their arsenal to change 
this picture. And community radios 
have been leading the way across the 
country.

The National Family Health Survey 
2020-2021 states that the Infant 
Mortality Rate of the country stands at  
35.2%. 60.2% of women are anaemic 
between the ages of 15 to 19 and 58.5% 
between the ages of 15 to 49. 3.1% of 
adults (men and women) get screened 
for cancer and 28.1% of adults (men 
and women) suffer from hypertension. 
While some improvements have been 



T h e  R a d i o  F e s t i v a l  2 0 2 3 2 3

made in recent times, the numbers 
still remain troubling. Unsafe and 
unhygienic birth practices, unclean 
water, poor nutrition, degraded 
and unsanitary environments are all 
pertinent challenges to the public 
health system. The National Health 
Policy 2017 aimed to make health 
care more equitable, accessible and 
affordable. The PMJAY scheme is a 
case in point.

In a huge and diverse country like India, 
community radio stations are vital when 
it comes to the health and safety of 
the population. Radio is the only reason 
that the children in Bhadrak recognise 
the dangers of stagnant water while 
another lady from a remote district of 
Bihar knows how to care for the health 
and nutrition of her pregnant sister. 
Radio and health go hand in hand. From 
drilling home the need to adopt COVID 
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Appropriate Behaviour to getting one’s 
self vaccinated, from recognising the 
importance of food diversity in every 
day meals to breast feeding and its 
gains, from routine immunisation to 
getting oneself tested for tuberculosis, 
community radios have been running 
campaigns to ensure better health for 
their communities and promote health 
seeking behaviour.

Community radios are unique and 
despite the repeated questions about 
its relevance in the age of social 
media and internet – communities 
are convinced about its utility in their 
lives. Millions of people in far off tribal 
and rural areas still rely on the medium 
to get information that can help them 
stay updated on their rights and the 
schemes that are being launched for 
their welfare. 

Listening to the radio is a social 
event and the force behind the act 
of congregating and listening to 
the radio should be acknowledged 
even in contemporary times. SMART 
nurtures and protects this very force. 
The organization is deeply committed 
to its audience and its medium of 
communication - community radio. 
Rooted firmly in the belief that audio 
is the best medium to not only provide 
information to the most vulnerable 
and marginalized communities in the 

country, but to promote a two track 
communication, to also learn from the 
wisdom of the locals.
SMART has worked extensively 
across 28 states, and has supported 
campaigns on   a variety of health 
related schemes which pan across 
awareness campaigns on Kala Azar and 
the PMJAY and more.  #TBMuktBharat 
by 2025 is being promoted through a 
programme called ‘The TB Challenge’. 
The community radio stations act as 
a bridge between the community 
the administration. They liaise with 
government officials, PHCs, and 
frontline workers to make health 
accessible, bust myths and break 
stereotypes.   

The work being done by community 
radios is not simply relaying information 
collected from one source to another. 
The teams work hard to understand 
the profile of the communities 
they engage with and to create 
communication strategies that would 
have the most impact locally. Each 
programme is thoroughly researched 
and tested before implementation. 
With the increasing emphasis on data 
and numbers stations are collecting 
testimonials and broadcasting them to 
mobilise and inspire the communities 
to act in their interest. We at SMART are 
working tirelessly to keep the human 
ethos of listening to the radio alive. 
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Radio and Nutrition
Himanshi Pandey, Programme Associate

Nutrition is a vital component of health 
and development. Stronger immune 
systems, safer pregnancies and 
deliveries, a decreased risk of non-
communicable diseases (including 
diabetes and cardiovascular disease), 
and longer life spans are all associated 
with better nutrition. The 2030 
Agenda for Sustainable Development 
Goals (SDG) calls for international 
cooperation to promote sustainable 
development. Nutrition is a critical 
component of SDG 2 (zero hunger). Its 
key points are to “end hunger, achieve 
food security and improved nutrition, 
and promote sustainable agriculture.”

According to the WHO, improper 
nutrition leads to malnutrition, which 
is a significant threat to human health. 
Numerous types of malnutrition affect 
millions of individuals. As per reports, 
462 million adults are underweight, and 
1.9 billion are overweight or obese. 52 
million children under the age of five 
have wasting, which is characterised by 
a low weight-to-height ratio. The global 
burden of malnutrition has serious and 
long-lasting effects on people and their 
families, as well as on communities, 
nations, and the economy.

India started the POSHAN Abhiyaan 

in 2018 to boost nutrition. Poshan 
Abhiyaan Jan Andolan is one of the 
largest and most comprehensive plans 
across the globe, with specified targets 
aimed towards inculcating good health 
and nutrition practices. It is a flagship 
programme aimed at improving 
nutritional outcomes for children, 
adolescents, pregnant women, and 
lactating mothers.

Seeking Modern Applications for Real 
Transformation (SMART) is dedicated 
to raising awareness and giving 
communities the tools they need to 
speak up and fight for their rights 
and entitlements. It has worked with 
vulnerable communities, with a focus 
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on women. In addition to promoting 
the rights of women, SMART works to 
advance the rights of marginalised and 
disadvantaged groups and to help them 
realise their full potential.

With strong and ongoing on-ground 
community participation, SMART seeks 
to democratise information through 
radio. SMART uses narrowcasting to 
deliver information to the doorstep in 
areas where radio cannot reach. Due to 
the fact that it is run by local residents, 
the radio station has gained credibility 
in the community and the trust of its 
listeners.

SMART undertook campaigns like 

“Poshan ki Potli” in 2020 and “Poshan 
Ghar” in 2022 with UNICEF Delhi for 
sensitising community radios across 7 
and 8 states, respectively. The project 
was based on the capacity-building 
of the community around assorted 
themes such as optimal breastfeeding, 
the importance of 1000 days, 
complementary feeding, and anaemia 
prevention in children, adolescent girls, 
and pregnant women. A game was also 
created in addition to broadcasting and 
narrowcasting to educate people about 
the importance of nutrition.

Community radio (CR) is an accessible, 
participatory, and inclusive hyperlocal 
media tool. It is governed and managed 
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by the community, which is aware of 
its members’ sensibilities, customs, 
and prevailing behavioural patterns. 
Community radio has the ability to 
communicate clearly, consistently, and 
effectively in a language or dialect that 
is most understood by the community it 
serves. It also has the ability to tailor its 
programming to the needs of the local 
community it serves.

Community radio can facilitate local 
communities’ ability to critically 
examine social issues, practices, and 
policies that affect their lives and 
livelihoods and to share their own 
understandings. It can also educate 

and mobilise communities around 
development initiatives and strategies 
that will improve the lives of listeners 
(agriculture, education, health, and 
gender issues, disaster preparedness, 
and environmental degradation).

Although there is no obvious 
connection between radio and 
nutrition, both of these professions are 
vital to society. Nutrition is the study 
of how food affects the body and how 
the body uses food as a source of 
energy and nutrients. Radio is a form 
of communication that sends audio 
signals through the air for radios to 
receive. However, radio can be utilised 
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as a method to disseminate knowledge 
and increase awareness about the value 
of nutritious food.

Community radios are used as a 
method to disseminate knowledge 
and increase awareness about the 
value of nutritious food. Radio shows 
that focus on health and wellness 
issues can educate listeners on proper 
diet, cooking techniques, and healthy 
lifestyle choices. Radio stations also 
work with nutritionists and dieticians 
to produce and air instructional 
programmes that offer suggestions 
for maintaining a healthy lifestyle and 
eating regimen. This can be an effective 

strategy to get your message out to a 
large audience and encourage good 
habits that can help you avoid many 
chronic diseases.

In conclusion, even though radio and 
nutrition are two different spheres, they 
can cooperate to advance public health. 
Society may learn more about the value 
of good nutrition and its benefits to 
health and well-being by using radio as 
a medium for disseminating information 
on healthy eating and the importance 
of a balanced nutritious diet. In order 
to promote public health and foster a 
culture of health and wellness, radio 
can be a crucial tool.
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Radio and Storytelling
Sabita Digal, Programme Manager

Everyone has fond memories of their 
childhood summer vacations. Especially 
the days when we’d sit under the 
sun, getting our heads massaged 
by our grandparents, hearing about 
their adventures as children or days 
when our neighbourhood friends 
would share horror stories sitting in a 
park. These stories would take us to 
a different world altogether, a world 
we would create just by the words of 
the storyteller. This is the power of 
storytelling, which continues to have 
a significant influence even in modern 
times. 

Stories have the ability to alter 
ideologies, educate the uninformed 
and even inspire an enthusiastic 
audience. They connect people to 

new ideas, perspectives, and beliefs. 
Stories can be found anywhere, in any 
sector or field, just waiting to be told by 
someone. Stories alone don’t create the 
much-needed impact of transferring 
the listener into an imaginative realm 
but it is the art of storytelling but 
rather the manner in which a story is 
told, that creates this realm. And the 
most effective way of communicating 
any story is through audio. The words, 
sounds or audio used by a storyteller, 
help in building the emotions for a 
listener and immediately transport the 
listener to the storyteller’s world. This 
link between the storyteller and audio 
first began with the radio. 

Nowadays, there are many different 
kinds of radio - from commercial radios 
to public and community radios. While 
public and commercial radios cater 
to a larger, more generic audience, 
community radio stations are mostly 
owned and run by the people of the 
community it serves, addressing local 
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issues. Community radio stations are 
an important platform through which 
people of those communities share 
their stories, experiences, and problems 
faced by them. They encourage 
community members to take a greater 
part in local community matters and 
create inclusive and safe spaces of 
discussion. 

Community radio stations have started 
developing innovative programming 
styles in recent years. They are 
experimenting with more original 
approaches to how they might address 
important concerns on the radio. Using 
names, places, and instances from the 
community, they create scripts in a 

story format that are then broadcast 
and even brought to the community 
through narrowcast activities. Making 
up names for fictional characters and 
places while incorporating real-world 
problems into a narrative style not only 
makes it simpler to remember topics 
but also engages a larger audience. 
The direction the story will take and 
the possibility of seeing their favourite 
characters again in future episodes 
intrigue the listeners. They are easily 
able to recall characters and events that 
take place in every episode.  

In 2022, SMART worked on a number of 
projects with varying topics including 
digital rights, nutrition, climate change, 
and many others. In each of these 
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projects, storytelling was used to 
highlight the most important issues. 
From developing fictional towns where 
members struggle with the digital 
space, to conversations between a 
grandma and grandson on climate 
change, this narrative technique has 
indeed been effective. In addition to the 
episodes and scripts, community radio 
stations also use this method when 
they conduct narrowcast activities. 
They use these stories to perform skits, 
create games and other engagement 
activities. Community members are 
able to easily relate to these stories, and 
after hearing them, they are inspired 
to offer examples from their own 
experiences. Community radio stations 
all over the country should try out 
narrative-based programming and also 
explore further ways in which they can 
incorporate it into their programming 
needs.
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Radio and Refugees
Praveen Kumar Tiwari, Programme Associate 

Globally, there are 82.4 million people 
who have been forcibly displaced, 
including refugees, internally displaced 
people, and asylum seekers, who have 
fled their homes to escape violence, 
conflict, and persecution (UNHCR, 
Global Trends: Forced Displacement in 
2020). 

The world is experiencing the highest 
level of refugee population since 
the end of the Second World War as 
conflict, violence, and human rights 
violations have become increasingly 
entwined with ethnic and religious 
animosities, acute poverty and 
deprivation, and environmental factors 
related to climate change. 

Many countries are facing complex 
challenges as they try to manage the 
flows of the incoming people. Yet these 
challenges are made even harder by a 
lack of accurate, accessible information 
in the media, where myth and 
misinformation are prevalent. At best, 
coverage concentrates on refugees 
as victims and the wider humanitarian 
implications, and at worst focuses on 
the challenges involved or the imagined 
threat of a sudden influx of outsiders. 

Finding durable solutions for refugees, 
including through local integration 

in host communities, is essential. 
The stories of their contributions 
to societies are under told, while 
misinformation is easily spread. This 
is where community radios help in 
building the much needed bridge to 
allow for partnerships between the host 
and refugee communities. 
 
Given that there is a strong link 
between community communication 
and human development, community 
radios play an important role in 
democratization, social struggles and 
awareness raising in order to break 
down prejudices and develop positive 
narratives on migrants and refugees, 



T h e  R a d i o  F e s t i v a l  2 0 2 3 3 5

helping to support migrant and refugee 
integration, combat hate crimes, and 
build coalitions to address racism and 
xenophobia. 

Building on this, SMART (Seeking 
Modern Applications for Real 
Transformation) undertook a campaign 
with UNHCR for sensitizing community 
radios spanning across four states 
on refugee rights from November to 
December, 2021. It was a rights based 
project aimed at training and capacity 
building of the community towards 
refugee rights awareness, roles and 
responsibilities of the host as well as 
that of the displaced community.

Over the years, community radio 
has become an essential tool for 
community development. It is a 
platform that talks about local issues to 
local people in a local language. Since 
community radios use a ground-up 
approach and help to build awareness 
in sections and among communities 
the internet cannot penetrate thus 
five radio stations across four states 
were trained and sensitized on refugee 
rights and protection in a one of its kind 
three day workshop held from October 
19 - 21, 2021,  conducted by UNHCR 
(United Nations High Commissioner 
for Refugees) and UNESCO (United 
Nations, Educational, Scientific and 
Cultural organization) in collaboration 
with SMART. 

Community radio stations play a 
significant role in the development of 
a sustainable, peaceful and tolerant 
society as they not only understand 
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their communities but are deeply 
engaged with them. Generally, we 
find radio to be a very powerful tool 
in many different contexts due to its 
pervasiveness, ease of operation and 
how it inherently overcomes literacy 
barriers. You don’t need to know how to 
read and write to listen to the news on 
a radio set. 

Community operated radio stations 
prove very useful when it comes to 
communicating with the affected 
communities. This medium of 
communication for social change can 
build a camaraderie between the host 
and the refugee community in order 
to move towards peaceful coexistence 
and harmony. 

Since the community radio stations 
are operated by the members of the 
local community, therefore they have a 
deeper understanding of the everyday 
circumstances in and around their 
locality. Thus, they are in constant touch 
with the individuals of the community 
and through their programmes these 
stations can assess and even challenge 
the community’s existing practices 
towards the refugees living amongst 
them and better facilitate the two-
way interaction between refugees 
and the local population.  On the part 
of refugees, these possibilities of 
participation and self-representation 
can facilitate coping with the challenges 

of the new environment. 

CRs can help in challenging what 
seems to be the conventional wisdom 
regarding refugees and create the 
possibility for migrants and refugees to 
access spaces of wider communication 
in order to exercise their right to 
freedom of expression, including the 
right to information. Community radios 
as facilitators of public communication 
and discourse are widely viewed as 
key tools for managing the increasing 
diversity in society and promoting 
inclusion. They target individual 
experiences and the values of newly 
arrived refugees and migrants, offering 
comprehensive insight and thereby 
facilitating an understanding of how the 
refugees make sense of their everyday 
experiences.

Furthermore, the boundaries of the 
category of ‘refugee’ are rather unclear 
and not always specific. There are 
questions of legitimacy, of identification 
and of durability (does one ever 
stop being a ‘refugee’?). Thus host 
communities deal with a highly diverse 
group – considering the many different 
life trajectories that may lead to 
someone being attributed the label of 
‘refugee’ or ‘migrant’. For that reason, 
community radio stations provide a safe 
space which allows addressing these 
problems in their complexity.
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Radio Against Misinformation
Nitika Kakkar, Senior Programme Manager 

It’s a day like any other. Your alarm rings, 
waking you up from your slumber. You  
hit snooze a couple of times before 
finally submitting to its mandate, sit up, 
rub your eyes and pick up your phone 
to clock into the world yet again. As 
soon as you find your way online, your 
reality falls apart.

Over 200 messages from friends, 
colleagues and various WhatsApp 
groups you are a part of – a lot of 
them saying, “It’s red for me”, followed 
by multiple “Me too”s in a number of 
groups. One link is shared everywhere 
as the reference point. Puzzled, you tap 
it. 

“Are you the carrier of a new virus?” – 
the headline reads, accompanied by a 
picture of a woman clutching her head 
in apparent agony. 

“The government has declared 
mandatory isolation and quarantining of 
individuals suspected to be the carriers 
of a new virus to curb its spread. One 
of the most recognisable symptoms of 
the virus is headaches. The government 
is remotely identifying suspected virus 
carriers by checking what is being 
termed a ‘Condition Tracker’ through 
people’s mobile phones. If the tracker 
displays a red circle, you have been 
identified as a suspected carrier of 
the virus and are not to move out of 
your premises or have any kind of 
physical interaction with anyone. If the 
circle is green, you are safe. To check 
whether you are a carrier, follow these 
instructions…”

Recalling your headache from two days 
ago, you quickly follow the instructions 
- to be greeted by a big red circle on 
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your screen. With a pit in your stomach, 
you go back to WhatsApp in search 
of answers. The chaotic barrage of 
messages includes links to articles and 
videos that claim this is “fake news”, 
whereas some others are lengthy 
discussions and explainers of what this 
means. News channels are competing 
with each other to declare the tally 
of suspected virus carriers while 
some others are recreating graphic 
simulations of the Condition Tracker. 
Social media is full of statements and 
advisories that have been put out by 
government sources – some endorsing 
the Condition Tracker and others 
flagging it as bogus. Now, with all this 
information at your fingertips, what do 
you do?

In this age, where we boast about 
information being a few taps away – 
we are also at the highest risk of being 

misinformed and misled. The sources 
through which we engage, interact 
and consume content are not only 
varied, they often do not disclose their 
interests behind the messages they 
put out. In the mindless contest of 
plugging our minds with everything we 
can access, we are increasingly training 
ourselves to be Pavlovian beings 
bereft of critical thinking abilities – the 
abilities which are unquestionably one 
of the characteristics why humans 
are considered to be marvels of the 
evolutionary process. 

The information overload consisting of 
messages contrasting each other lead 
to the establishment of a perpetual 
state of distrust – against people, 
systems of governance, judiciary, 
media, and others – which poses a 
serious threat to our progress as a 
society. 
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So where do we go from this Doomsday 
announcement? Well, as they say, not all is lost. 

Amidst all the noise, Radio continues to 
be the voice of sanity and one of the most 
trusted mediums. While the other media 
platforms concentrate their efforts on who is 
the loudest, radio focuses on drowning out 
unwanted cacophony to provide clarity. 

In the last two years, SMART has worked 
with over 75 community radios across the 
country and trained them on how to identify 
and counter misinformation and fake news. 
These stations have, in turn, passed on the 
knowledge to their respective communities 
as well.

SMART has also developed an interactive 
module and manual for training media 
practitioners with the support of UNESCO and 
has trained over 40 media personnel across 
India, Sri Lanka and Maldives using the same. 
The response has not only been encouraging 
but has generated further demand from the 
community members to further this effort.

The training session in Sri Lanka was 
conducted at the peak of the political crises 
in the country, and the journalists shared how 
the absence of a credible authority.
 
Radio still continues to be the most accessible 
medium in rural areas – where TV, newspapers 
and other forms of media have still not found 
a footing, as pointed out in a recently released 
report by the Telecom Regulatory Authority of 
India (TRAI). This is a huge opportunity which 
needs to be capitalised on in time, while we 
still have time on our side.
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Radio and Entertainment
Rayhan Galib, Project Manager 

“Howzat!’ was the shout and the entire 
crowd erupted with joy! A tiny gully 
in Bangalore had now evolved into a 
melee of men, children and women 
who hugged and cried. Amarnath had
bowled out the West Indies to bring 
India their first World Cup. Men ran out 
into the streets holding their radios 
high.” 

Wait. Radios? This is the part in the 
story when my dad would tell me how 
radios meant so much more back in the 
day. Crowds had gathered before radios 
for weeks, to listen to Ravi Chaturvedi 
paint a vivid picture of every Indian 
cricket match in their minds. They all 
had a different picture of their own and 
they loved it. That was the magic of the 
radio - a source of entertainment for 
the masses. Which some believe, it still 
is today.

The television was a luxury and this 
was the main reason why the radio had 
become the favourite of the public. 
Geeta Dutt’s songs were enjoyed from 
Gujarat to Assam, local shows and 
artists now found a bigger crowd to 
please and above all, it had brought the 
world closer. The radio above all, was a 
source of entertainment, from uncles to 

busy professors, drivers to clerks.

But what happened after that? As Freddy 
Mercury sang goodbye in ‘Radio Gaga’, 
TVs had become the new thing! The 
movement, the styles, the fashion! It was 
beautiful. Around this same time, more 
and more people were now seeing their 
star athletes play live. And the world had 
truly come closer. No longer was war in 
pictures on a newspaper, people now 
saw war tear through Afghanistan live, 
while others were horrified to see an 
Indian Prime Minister fall to bullets; all  
the while they sat in the comfort of their 
homes. Moving pictures had taken over 
and video had truly killed the radio star. 
Or had it?
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In remote parts of the country locals 
use radios to tune in to the news and 
other forms of entertainment, till 
today. Many other places have active 
community radios all over the country 
who serve their community and bolster 
their identity. Organizations like SMART 
have also played a vital role in using 
the medium of community radio to 
spread awareness about social issues, 
education and even global issues like 
climate change. Video can never truly 
kill the radio star.

Today, with media so accessible and 
overwhelming, we’re constantly feeding 
on content. All of our heads, while we sit 
with family, walk on roads, travel on the 
metro are either buried in our phones 

or music or some form of content 
consumption. Thus entertainment has 
become overwhelmingly huge and 
varied. There’s a piece of content or 
a ‘genre’ for everyone. But was it the 
same back in that gully in Bangalore 
that day when India had won the 
world cup? Not quite. Radio shows 
were few and they were desperately 
waited for. Everyone on the streets 
then knew what song had played the 
previous afternoon or what drama was 
unfolding in the morning shows. They 
were definitely different people, shaped 
by the radio. Despite the changes 
with time, one can not dispute Freddy 
Mercury singing, “Radio! Someone still 
loves you!”
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In its 6th edition of The Radio Festival, 
this year’s theme for World Radio Day 
is Radio and Peace. The absence of 
war and conflict is a precondition to 
sustainable peace. After the end of the 
Second World War, on 16th November 
1945 the Constitution of UNESCO 
was adopted, I quote “…since wars 
begin in the minds of men, it is in the 
minds of men that the defences of 
peace must be constructed.” With a 
focus on education, scientific temper 
and culture, the work of UNESCO 
has since focused on how radios 
could play a positive role in informing, 
minimizing conflicts and tensions, 
facilitating free-flowing and respectful 
open dialogues among people in the 
community with different viewpoints 
to share their perspectives, creating 
a conducive environment for peace. 
Radio, like other media, is a powerful 
tool for creating and furthering a 
political agenda, propaganda and a tool 
of democratization. Radios continue 
to be an important source of reliable 
information and knowledge amidst the 
cacophony of sounds that reverberates 
across multiple mediums, especially the 
social media space.

The three tiers of broadcasting, be it 
the public service broadcaster, the 

private sector broadcasters or the 
community radio stations that have 
used the FM frequency band to reach 
a select audience have to abide by 
the broadcasting code and play a 
responsible role in ensuring that the 
radios do not trigger conflicts but 
truly as brokers of peace. In periods 
of natural disasters and calamities, 
community radios have played a very 
crucial role in informing and supporting 
the state in reaching information to the 
affected citizens, and in responding 
to the needs of the community. 
Independent radios play a critical role in 
peacebuilding and conflict prevention. 
When radio stations fall prey to false 
propaganda, further fake news, and 
rely on hearsay or rumours, it can 
become inflammatory. Added to it, if 
radio broadcasts without fact finding 
for accuracy checks, or investigations, 

Radio for Harmony
Jayalakshmi Chitoor, 
Advisor
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it can result in triggering disharmony 
and conflicts or unrest among the 
communities.

Often, when communities experience 
gaps in governance and service 
delivery, and their experience is at 
variance with the claims of delivery 
of government services, there is a 
need to have balanced reportage. 
The community radios have to play 
a responsible role in identifying and 
locating the gaps in the delivery and 
bringing the local leadership into an 
open dialogue with the community. The 
formats that community radio stations 
use to bring this to a reality is  - through 
innovative and collaborative styles 
of delivery of content for discerning 
listeners. Call-ins, talk shows, listener’s 
forums, narrowcasting dialogues, etc. 
allow the otherwise quiet or silent 
minority to raise their concerns to the 
decision-makers, thus creating space 
for communities’ voices to be heard. 
It also helps to create democratic 
processes to respectfully listen to each 
other’s disagreements and contrary 
experiences.

Even where social media has reached 
nearly 38% of the populace with access 
to affordable smartphones, there 
continues to be a socio-economic and 
gendered divide on its use. While the 
number of digitally connected devices 
has reached a whopping 2.2 billion in 
2022 in India, up from 1.6 billion in 2017, 
the critical equity and access questions 
emerged as a big challenge.

The recent Covid 19 lockdown triggered 
a lot of reasons for local stresses 

and conflicts. Triggered by reverse 
migration, loss of jobs and livelihoods 
and the need to work from home,  a 
significant increase in stress, domestic 
violence and denial of access to 
education, as schools went online was 
noticed. It is a slow and cautious return 
to normalcy. Community radios played 
a pivotal role in enabling citizens to 
avail and access services during the 
lockdown, and also thereafter.

Oftentimes, access to information 
was available only through FM radios 
(accessible even on simple mobile 
phones) and community radios played 
an essential role in creating awareness 
about policy and guidelines during the 
lockdown, often working from their own 
homes. They also partnered with other 
agencies of government in enabling 
them to reach the last mile.

The radio is here to stay. However, 
the community radio sector, in 
particular, as a whole, needs to be 
supported technically, financially and 
with capacities to become brokers 
of sustainable peace. They have 
struggled through this pandemic and 
the aftermath, and need the skills 
and wherewithal to catapult them as 
champions of peace.

As the DRM roadmap for radios, and 
particularly the FM band kicks in by 
the government, it will be important 
to delicense analog frequencies and 
allow a licence fee-free assignment of 
frequencies for the remote and distant 
communities so that the community 
radios can live, thrive and create  long-
lasting peace.
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Programme 2023

RADIO FOR PEACE

09:15 - 10:00

12:45 - 13:30

11:30 - 12:00

12:00 - 12:45

10:00 - 11:00

Kick-off Beats

Super Womaniya
Radio at the 
Borders

Rajpath on Radio: 
Stories of Republic 
Day Broadcasts

Inaugural

FEB
13

Performance by Beat Boxer Sufiyan Rouf 
and Singer Sakshi Rai

Lt Gen. Rameshwar Yadav

Discover how radio connects our soldiers 
in times of war and peace, and keeps the 
enemy away.

RJ Stutee (Fever FM) & Jyoti Ann 
Burrett (Footballer, Indian Women’s 
League)

A celebrated RJ and an eminent footballer 
discuss their experiences, challenges 
and what it is to be a woman in a male-
dominated domain

Mr Sitanshu Kar, Former Principal 
DG in conversation with 
Commentators of AIR -
Ms Ritu Rajput, Mr D Andrew, 
Ms Tanvi Taneja

The parade at Rajpath has been a 
celebration of India’s valour, culture and 
diversity. There are a few voices that have 
brought the grandeur of the Parade on 
the radio and made each Indian proud. 
Listen to these commentators share their 
stories.

Ms Archana Kapoor, Founder TRF - 
Welcome Address Mr Hezekiel Dlamini, 
Officer-in-Charge, UNESCO New Delhi
- Inaugural Address, Mr Sunil, ADG 
Prasar Bharti, Radio: A Global 
Perspective - Special Address                                                                 
Ms Vasudha Gupta, DG AIR, 
- Special Address, Ms Neerja 
Sekhar, AS, MIB - Keynote Address                                                  
Vote of Thanks - Nitika Kakkar
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14:30 - 15:15

15:15 - 16:15

17:00 - 18:00

15:15 - 16:15
Live @TRF

Radio for Peace

Disconnect from 
the Clutter - Strum 
a new tune

Preserving Culture: 
Folk Music and 
Indigenous Languages

RJ Akriti (Big FM), RJ Rahul Makin 
(Fever), RJ Sachin (Red FM), RJ 
Vijdan (Radio Mirchi)       
Moderator: Mr Deshraj Singh

RJs are master storytellers who weave 
magic with their voices. Catch your 
favourite RJs present a live program on a 
prompt given to them on the spot!

Mr Guru Prasad - Joint Director, 
RNU Srinagar & Leh (All India Radio), 
RJ Divya (Radio City), Mr Jaideep 
Banerjee - Regional Programming 
& Marketing Head East (RED FM),                                                           
Ms Sulakshna Bramta - Regional 
Programming Head North &
National Lead Purpose Initiatives 
(BIG FM), RJ Nasir (DPS Radio, 
Kashmir) Moderator: Ms Smita 
Sharma - Senior Journalist

From natural disasters to conflicts and 
health crises, radios have been harbingers 
of peace in difficult situations. RJs and 
programming heads from different 
parts of the country share stories of 
how radios have played a major role in 
maintaining harmony and getting the 
community closer when most required.

RJ Sayema (Radio Mirchi) and Rahul 
Ram (Indian Ocean)

Music is the soul of radio. Let’s take a 
break from the deafening din of everyday 
life, and sing along to some soothing 
tunes.

Ms Subhashri Mohapatra, Joint 
Director, News (All India Radio),                                                                                                                                       
Mr Vikas Tiwari, Deputy National 
Programming Head (MY FM),                                                                                                                                            
Mr Brijender Panwar, President 
(CRA) RJ Rafia Rahim (Radio Mirchi, 
Kashmir) Moderator: 
Mr Rajeev Kumar Shukla, Former 
ADG Programme (All India Radio)

Radio has not only ruled the hearts of 
people for generations but has also 
become a vessel for the preservation of 
folk music, indigenous languages and 
local culture. Voices from all three tiers of 
radios share their bits.
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Programme 2023

RADIO FOR CLIMATE CHANGE
FEB
14

09:30 - 10:30 11:30 - 12:30

12:30 - 13:15

10:30 - 11:00

Community 
advocates for 
Climate Action

Talking Climate 
Action

Noise for Good

Climate Change: 
A Community 
Perspective

Abhishek (Radio Mayur), 
Dhanashree (Radio Sugar, Sangli) 
Keerti (MOPR), Paresh (Campus 
Radio). Moderator: RJ Vijdan 
(Radio Mirchi, Kashmir)

Community radios from climate-
sensitive zones share their experiences 
on working with community members 
on climate actions.

Dr Atul Tiwary, ADG (AIR), Ms 
Sakshi Verma, Head National Brand 
Solutions (MY FM) / Nasir -Radio 
DPS, Kashmir, Rafia Rahim (Radio 
Mirchi, Kashmir), Mohd Niyaz (Radio 
Bulbul); Moderator: Abeer Kapoor

As the climate emergency turns graver, 
it is time to talk about individual actions 
and collective initiatives that can help us 
get closer to the SDG 2030 Agenda. From 
encouraging local solutions to promoting 
corrective measures across sectors, 
radios play a pivotal role in mobilising 
communities. Speakers from across the 
country share their insights.

RJ Raunac (RED FM) & RJ Sarthak 
(Radio One)

As we all strive for the preservation 
of this planet, it is time to crowd the 
airwaves and make the right noise. Listen 
to the initiatives taken by private radios 
for enabling individuals to take action 
towards this cause.

Mr Shyam Saran, Former Foreign 
Secretary,  Ex Special Envoy 
for Nuclear Affairs and Climate 
Change, Current President (IIC) 
in conversation with Nitin Sethi, 
Senior Journalist
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14:00 - 14:45 14:45 - 16:00
Inaugural Climate Change: 

Everyone’s 
Business

Welcome Address: Ms Archana Kapoor, 
Director TRF 
Siddhartha B. Shrestha, Chief 
SBCC, UNICEF - Inaugural Address                                        
Dr B Shadrach, Director, CEMCA, 
SDGs and Climate Change                                                                                                                                           
Ms Kanta Singh, Deputy Country  
Representative, UN Women- 
Climate Change: A Gendered 
Perspective  - Special Address                                                                                                                                          
Ms Neerja Sekhar, AS MIB - Keynote 
Address 
Ms Nitika Kakkar - Vote of Thanks

Ms R Jaya, AS (Ministry of Tribal 
Affairs), Mr Franklin. L Khobung, 
JS (Ministry of Agriculture), Ms 
Manisha Verma, JS (MoHFW) - (TBC) 
Mr Anuj Dayal, Head Corporate 
Communications, (DMRC), Ms Nisha 
Narayanan, COO & Director (Red FM & 
Magic FM), Mr Siddharth Chaturvedi, 
Agriculture Development, Asia 
(BMGF), Moderator: Shubhashis Dey, 
Shakti Foundation

With India assuming presidency of the 
G20, this session explores the ideals 
of One Earth, One Family, One Future- 
Vasudhaiva Kutumbakam! The eminent 
personalities on the dias will deconstruct 
the intersectionalities of Climate Change 
particularly in areas of tribal livelihoods, 
agriculture, green technologies, WASH 
and others,  and how through Radio, 
communities across the country can 
collectively work together towards 
accelerating the SDG agenda.

G20: Getting Communities Involved
Mr Muktesh Pardeshi, Secretary G20 in conversation with 
Mr. Kallol Bhattacherjee, Journalist

Demystifying G20 for the community broadcasters 

16:00 - 17:00
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SMART endeavours to promote not only women’s rights but rights of vulnerable and 

marginalised groups and strives towards enabling them to reach their potential.

SMART endeavours to promote not only women’s rights but rights of vulnerable and 

marginalised groups and strives towards enabling them to reach their potential.

To know more, visit
smartngo.org

Content 

Community

Connect

Head Office:
S-79 Second Floor

Panchsheel Park
New Delhi - 110017

Contact:
011-26014651, 
26012651
mail@smartngo.org
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All the articles in this brochure have 
been written by the team at SMART 

and are related to the work being 
done by each one of them across the 

country with community radios.
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It 's  hot

!


